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> Steve Matyas
President
Staples Canada Inc.

> Pat Higgins
Associate Dealer
Canadian Tire,
Uxbridge Ontario

> Paul Straus
President & CEO
Home Hardware 
Stores Ltd.

> Andy Gross
President & COO
Giant Tiger
Stores Ltd.
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> Andy Gross> Andy Gross>
President & COO
Giant Tiger
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TOMORROW’S RETAIL     TECHNOLOGY,today.
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Retail Council of Canada

Retail is a POWerFUl industry. in 2009, ConsumeRs spent moRe 
than $415 billiOn in CanaDa’s Retail stoRes. 

retail is a driving force of canada’s economy. More than 220,000 retail establishments operate across Canada, 
making it the nation’s third-largest industry by number of businesses and the largest employer with more than two million employees 
in every community from coast to coast. 

Since 1963, Retail Council of Canada has represented the interests of all retail formats, including department, specialty, discount and 
independent stores, as well as online merchants. More than 40,000 storefronts rely on Canadian Retailer, an award-winning bimonthly 
magazine, to stay informed of the hottest industry trends and issues. As Canada’s only national, authoritative retail publication, 
Canadian Retailer provides fresh perspectives and detailed analysis on the latest technologies, marketing strategies and more.

Why paRtneR with Retail CounCil of CanaDa?
Canadian Retailer delivers to advertisers the key retail professionals involved in every step of the decision-making process. Our readers 
are the owners, presidents/CEOs, executive managers/VPs, financial managers and marketing managers with purchasing power. In our 
most recent reader survey, our readers say they plan to buy the following in order of demand:

• advertising/Public relations
• marketing/direct marketing
• store fixtures/store design
• business Products/incentive gifts/services
• Web design/e-commerce services
• training/Professional develoPment
• signage/digital signage
• retail technology systems/equiPment 
• accounting/auditing/tax services 
• loyalty Programs/gift cards 

• commercial Printer 
• laWyer/laW firm
• logistics/transPortation/distribution/courier 
• loss Prevention/security 
• graPhic designer 
• recruiting firm/emPloyment agency 
• traffic counting 
• environmental services/consultants/uPgrades
• shoPPer research/market data
• it services

by the nUmbers:
23,609

circulation 
including digital

3.47
readers Per coPy

50%
of readers visit a website after  

reading Canadian Retailer

65%
of recipients read all six issues 
of Canadian Retailer each year

57%
of readers pass information 

to someone else or keep  
for reference

8 out of 10
readers read at least half of  

each issue

34%
of readers are more likely to 

consider purchasing products/
services from companies who 

advertise in the magazineSource: Sworn Statement, December 2005 & Canadian Retailer 2007 Reader Survey

81,923 
total audience



ReaDeRs sPan The naTiOn:

B.C./Yukon 602 916 1,518
Alberta/NWT/Nunavut 914 978 1,901
Saskatchewan/Manitoba 482 391 873
Ontario 7,866 9,051 16,917
Quebec 301 396 697
Maritimes 614 455 1,069
International 300 334 634
total 11,079 12,521 23,609

ReaDeRs aRe inTeresTed in:
• store design trends

• merchandising tiPs

• driving traffic/ 
brand differentiation

• health and safety 

• groWth strategies 

• marketing and advertising

Province Print online total

e-COmmerCe anD the inteRnet
89%

of companies have a website
68%

of companies participate in social media
65%

of companies now sell products and 
services online

Source: Canadian Retailer 2007 Reader Survey

as you consider advertising in Canadian Retailer, it’s impoRtant that you 
know WhaT OUr readers and adverTisers have TO say.

“Canadian Retailer provides me with the insight and ideas for improving and innovating my business, as well as the advice and knowledge 
to expand my skill set. Whether it is learning from retail leaders, reading about new technology or discovering a new service that will help 
streamline my operations, Canadian Retailer is my window to the retail world. The quality of information in Canadian Retailer makes it 
required reading for me and my team.” 
– rob grand, chief executive officer • grassroots, inc. 

“I find that the insights and best practices found within each and every issue of Canadian Retailer are always extremely relevant and 
highly beneficial to me and my team. The magazine is the best industry resource available to us, allowing us to remain current with all 
of the retail trends and other matters affecting retailers everywhere. It’s always full of information that we can use from cover to cover.”  
–  steve matyas, President & ceo • staples canada, inc. 

“Operating in an industry that moves as quickly as retail, I feel fortunate to have issues of Canadian Retailer at my disposal at all times. 
The information that is found within the each article is timely, engaging and insightful, and amazing to use as resource tools for my 
team. There is a takeaway in every story that we can implement into our operations. And, as a Canadian-made product serving the 
Canadian retail industry, I am a very proud subscriber to Canadian Retailer.” 
–  anna martini, President & ceo • groupe dynamite, inc.

• human resources 

• economics

• sustainability/corPorate  
social resPonsibility 

• international PersPectives

• changing consumer needs/trends

• loss Prevention and security

• e-commerce develoPment 
• suPPly chain logistics
• store oPerations
• Pci comPliance
• information technology
• health and safety
• financial management

Logo with bleed

Logo without bleed

Logo no tagline



www.retailcouncil.org
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2011 eDitoRial CalenDaR*

from tips to trends and everything between, We COver The 
issUes ThaT are imPOrTanT to the Retail inDustRy.

winter
theme: Operations
subtheme: The New Consumer

spring
theme: e-Commerce & the Internet
subtheme: Finances and the Economy 

summer
theme: Retail Vertical - Grocery
subtheme: Loss Prevention 

stoRe
theme: STORE 2011/Human Resources
subtheme: Multi-Channel Marketing

autumn
theme: Retail Leaders
subtheme: Consumer Trends

holiday
theme: Economics
subtheme: International Trends

September/October 2010
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 is a bimonthly magazine dedicated to exploring the 
issues and trends affecting the nation’s retail industry. Special placement within 
Canadian Retailer ensures high visibility and relevancy for your advertisement. 
Your message can be strategically placed in an uncluttered position next to 
a feature article or column. Positions are available next to some of Canadian 
Retailer’s most popular articles.

In addition to print, Canadian Retailer is also available to members in a 
fully interactive digital version. Viewers can virtually flip through the pages, 
forward articles of interest to colleagues and click on ads to be redirected to the 
advertiser’s website.

Extend your print advertising investment with the unique benefits of  
digital media: 

• link your ad to the landing page of your choice 
• increase traffic to your website
• interact with viewers to facilitate the buying process
• generate an immediate response from customers 
•  members and readers receive each issue via e-mail and each new issue is posted 

on the association’s website. a full archive of past issues is available, ensuring 
longevity for your online presence.

*editorial Plan is subject to change Without notice.
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eToolbar | $1,999.50
Your company name is displayed on the toolbar, found in the top-right corner of 
every page of the digital edition next to frequently used navigational icons.

Skyscraper | $2,499.50
The eSkyscraper ad displays the entire time the digital edition is open giving your 
message consistent and lasting exposure.

eBelly Band | $2,499.50
The eBelly Band is included on the front cover of the digital edition, making your 
company’s ad one of the first that readers see when they receive their digital 
edition. It also extends to the back of the digital edition’s back cover, wrapping your 
company’s message around the entire digital edition. 

eLink | Included in Display Ad Rates
eLinks increase traffic from your ad in the digital edition to your company’s website 
or a corporate e-mail address. Most of our advertising options include this feature at 
no additional charge. Additional fees apply where noted. 

Ad “Jolt” Upgrade | $299.50
Transform your static, passive display advertisement into an attention-grabbing, 
animated message. The digital edition of the magazine offers dynamic capabilities 
not available in the print version.

eSponsorship* | $2,499.50
Your message will be prominently displayed 
directly across from the cover of the magazine.

*Animation and video capabilities available

digiTal ediTiOn
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2011 aDveRtising Rates*

*	Members will receive a 10% discount on display rates.
	 All	rates	include	the	e-Link	feature.	

bonus: All advertisers will receive a free, customized listing in the	Advertiser.com section. Your company name will be listed alphabetically 
along with your company’s website and the page number of your ad.

Advertiser indemnifies Naylor (Canada), Inc. and the Association against losses or liabilities arising from this advertising. Naylor (Canada), Inc. assumes no liability whatsoever, except to the extent of a one-time paid advertisement of the same 
specification, in the next or similar publication, if any proven or admitted errors or omissions have occurred. Payment is due upon receipt of the invoice. Interest shall be charged at 2% per month compounded to yield 26.82% per year on overdue 
accounts. A charge of $30.00 will be levied against all returned cheques. Revisions to previously submitted ad copy are subject to additional charges. In the event of a contract cancellation, the advertiser/or agency agrees to repay Naylor (Canada), Inc. any 
discounts granted for multiple insertions less any discount applicable for the number of insertions completed in the contract. All cancellations must be received in writing prior to the advertising sales deadline. All premium positions are non-cancelable. 
Prices are net of agency commission. Ads may also appear in an online version of the publication(s). 

net Colour Rates

Double-Page Spread $10,610 $10,080 $9,570
Outside Back Cover $7,120 $6,765 $6,430
Inside Front or Inside Back Cover $6,425 $6,105 $5,800
Full Page $5,695 $5,405 $5,140
2/3 Page $5,100 $4,840 $4,600
1/2 Page Island $4,635 $4,405 $4,185
1/2 Page $4,210 $4,000 $3,795
1/3 Page $3,695 $3,510 $3,335
1/4 Page $3,170 $3,015 $2,860

1x 3x 6x

net b&w Rates 1x 3x 6x

Double-Page Spread $7,300 $6,930 $6,585
Full Page $4,005 $3,805 $3,615
2/3 Page $3,490 $3,310 $3,150
1/2 Page Island $3,015 $2,860 $2,725
1/2 Page $2,610 $2,480 $2,360
1/3 Page $2,020 $1,920 $1,820
1/4 Page $1,490 $1,415 $1,345
1/6 Page $1,135 $1,080 $1,025

Revisions and Proofs: $50
Position Guarantee: 15% Premium

reach over 80,000 qualified decision makers who need your products and services by 
advertising in Canadian Retailer. 

DiReCt mail oppoRtunity*
ad Dimensions

surfaces

Width height

Print & digitalPrint

Advertise your products and services by including your flyer, brochure 
or postcard in the clear plastic bag in which Canadian Retailer is 
mailed. Whether you are promoting an event, a new product or your 
entire product line, placing a direct-mail piece in the bag along with 
the publication will ensure tremendous exposure for your company.

*All direct-mail pieces are furnished by advertiser.
*Larger direct-mail opportunities available upon request. 

Please note: If your direct-mail piece contains a postage indicia, additional mechanical 
costs will apply. Please ask your sales representative for further information.

Double-Page Spread Bleed 17" 11.125"
Double-Page Spread Trim 16.75" 10.875"
Double-Page Spread Live Area 15.417" 9.5"
Full Page Bleed 8.625" 11.125"
Full Page Trim 8.375" 10.875"
Full Page Live Area 7" 9.5"
2/3 Horizontal 7" 6.333"
2/3 Vertical 4.583" 9.5"
1/2 Horizontal 7" 4.583"
1/2 Vt./Island 4.583" 7"
1/3 Horizontal 7" 3"
1/3 Vertical 2.166" 9.5"
1/3 Square 4.583" 4.583"
1/4 Horizontal 4.583" 3.333"
1/4 Vertical 3.333" 4.583"
1/6 Horizontal 4.583" 2.166"
1/6 Vertical 2.166" 4.583"

1-Page (2 Surfaces) $6,209.50 $6,359.50
2-Page (4 Surfaces) $7,759.50 $7,959.50
Postcard $6,209.50 $6,359.50
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retail council of canada
national office 
1255 Bay Street, Suite 800
Toronto, Ontario M5R 2A9
www.retailcouncil.org

Delivering you The leaders in Canada’s retail industry.

> Steve Matyas
President
Staples Canada Inc.

> Pat Higgins
Associate Dealer
Canadian Tire,
Uxbridge Ontario

> Paul Straus
President & CEO
Home Hardware 
Stores Ltd.

> Andy Gross
President & COO
Giant Tiger
Stores Ltd.
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>Celebrating achievement,     Inspiring success

 Paul Straus
President & CEO
Home Hardware 

> Andy Gross> Andy Gross>
President & COO
Giant Tiger
Stores Ltd.
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