
If you’re considering credit and debit card processing for your business, chances are 
you’ve seen some low advertised rates or promotions. Or, if you already accept credit 
cards, you might be looking at the fine print on your statement and wondering if 

you’re getting the best pricing, technology and services with your merchant account.
 While low rates may look appealing, there’s often much more to it than meets the eye: 
have you looked closely at the fine print on your statement? Monthly statements may 
be so complex that few business owners actually take the time to read and understand 
them. Or when they do, they may find hidden fees and discover they are simply paying 
too much for their payment processing.
 Price, however, is only one of a number of factors to consider when choosing a pay-
ment processor for your business. Selecting a processor that doesn’t meet the cur-
rent and emerging needs of your business may cost you dearly. This Retailer’s Guide 
outlines some of the key things to consider when opening a new merchant account or 
switching your credit card payment processing. 
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UndersTanding yoUr Fees 
and raTes: how mUch shoUld 
my paymenT processing cosT? 
 Do you know what you are really pay-
ing? your effective credit card rate is typ-
ically a combination of three things:
• interchange fees paid by the payment 

processor to the issuing bank through 
the payment brands like Visa and 
Mastercard 

• assessment fees paid by the payment 
processor to the payment brands

• charges paid to your payment 
processor

 Merchants will benefit from taking 
the time to carefully examine their state-
ment and fully understand what exactly 
they are being charged for. chances are 
your “true” rate may be quite a bit higher 
than you thought, which means that a 
“great low rate” may not be such a good 
deal after all. 
 When reviewing your statement, you 
are apt to notice a number of fees includ-
ing interchange fees that form part of the 
card processing process. it's important to 
take the time to fully understand the dif-
ferent fees, particularly which ones are 
established by the payment brands, and 
which ones are not.
 Work with your processor to determine 
ways to streamline your fees by elimin-
ating costs from depositing credit card 
transactions to your bank account and/or 
to avoid duplication of fees by processing 
different cards with different processors. 

whaT are inTerchange Fees?
 interchange is a common fee that is 
charged for the processing of a trans-
action and is paid by the payment pro-
cessor to the issuing bank through the 
payment brands. This fee covers the 
cost to issuing banks for offering lines of 
credit and fraud mitigation.
 The payment brands – such as Visa and 
Mastercard - determine interchange fees. 
The rate that you pay for a transaction 
varies depending on several factors:
• Type of card (debit, credit, rewards card)
• Type of transaction (the card is present, 

a phone order, an online order)
• your average transaction volume
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You’ve worked hard to build your business — so it’s important to make 
sure you secure your success by protecting your customer payment 
card data. Fraud is on the rise, and it's becoming more complex. Your 
customers depend on you to keep their information safe through 
compliance with industry standards such as Payment Card industry-
data security standards (PCi-dss). 

PCi dss provides merchants with a single set of requirements for 
safeguarding sensitive data. these standards have been adopted by all 
the card brands in conjunction with the PCi-dss. the standards require 
that all merchants (regardless of their size or type of payment system) 
that store, process, transmit or have access to cardholder data must be 
in compliance to protect that data. Payment processors will require that 
organizations demonstrate compliance with PCi-dss and may require 
documentation such as:

• report on Compliance (rOC)
• self assessment Questionnaire (saQ) and attestation of Compliance
• “Clean” security vulnerability scan by an approved scanning Vendor (asV)
• use of a Payment application data security standard (Pa dss) 

compliant payment application

if you are just getting started with processing credit and debit cards, 
your payment processor should be able to help you ensure you are 
compliant and recommend a partner data security firm that can walk 
you through the compliance process. additionally, they can help you 
ensure ongoing compliance with quarterly network scans to ensure 
payment data is sealed off from individuals with malicious intent.

 The fee is also tied to the level of risk 
for that transaction; the lower the risk, 
the lower the rate will be. for example, a 
transaction conducted in a card-present 
environment, such as in a store, is a low-
er risk and fee than in a card-not-present 
environment, such as on a website. 
 in addition to interchange fees, the 
payment brands may charge an assess-
ment fee, which covers the costs of man-
aging their network.

saving on paymenT process-
ing and eliminaTing hidden 
cosTs
 When selecting a payment provider, or-
ganizations will benefit from possessing 
a strong understanding of what exactly 
they are paying for and partner with an 
organization where the pricing is custom-
ized to meet their organization’s needs. a 
service provider should offer consistent 
and easy to understand pricing. 
 if you aren’t sure about payment pro-
cessing fees, ask your payment processor 
(or the one you are considering) to review 
your statement and provide a free assess-
ment on what you need to pay, and how 
you can be saving money. you should feel 
comfortable with what you are commit-
ting to paying each month, and be con-
fident that your payment processor has 
your organization’s best interests in mind. 

moving Beyond price: whaT 
oTher FacTors shoUld i 
consider? 
 Price is definitely a key factor when 
it comes to payment processing, but it 
should not be the only factor that mer-
chants consider. Beyond price, there are 
a number of key areas that should be 
considered to ensure the payment pro-
cessor is able to meet your organization’s 
current and future needs.

Technology 
 Technology is rapidly developing with-
in the payment processing industry, and 
your selected partner should be able to 
offer you technology that is quick to de-
ploy and easy for you and your employees 
to use on an ongoing basis. Technology 
should be secure and innovative to help 
you process payments, including point 

of sale solutions, e-commerce capabil-
ities and gift card programs. also, ensure 
your payment processor is able to support 
emerging payment methods such as con-
tactless payments and mobile point of sale.

reporting
 Merchants should also be looking for a 
payment processor that delivers to them 
robust, easy to use reporting tools that 
provide visibility into cash flow and other 
key business indicators. reports should 
deliver real-time access to all of your pay-
ment processing data including pre-set-
tled batch and transaction detail, settled 
transaction detail, funding information, 
and retrieval and chargeback information. 
fast and flexible real-time reports enable 
merchants to get a broad overview of au-
thorizations and then use these insights to 
make better business decisions.

service and support
 Working with any payment processor 
should be a partnership where there is an 
intimate understanding of your business 
needs both now and in the future. you 
need to ensure the payment processing 
partner you are with is invested in your 
ongoing success. They should be able to 
offer quick service when issues may arise 



#3. are their systems secure and 
compliant with industry rules and 
regulations? 
 cardholder data security is an import-
ant responsibility for all merchants. Do 
you know all the steps to be compliant? 
To accept payments, your business must 
follow card brand rules and regulations. 
ask your payment provider to help you 
become and stay compliant with regula-
tions such as Pci DSS. 

#4. does your payment provider 
provide a single point of contact 
for all your payment needs?
 Who is the best person to call if you 
have questions? are they knowledge-
able and courteous? can you reach them 
24/7? are they bilingual?

#5. do they provide merchant 
account statements that you can 
understand?
 Before opening or switching your mer-
chant account, make sure you’ll get a clear 
statement. Merchant statements may be 
difficult for merchants to understand. as 
a result, many do not have a clear grasp of 
their actual “cost of acceptance”. 

nexT sTeps: rcc and chase 
paymenTech 
 To help its members access preferred 
credit and debit card processing rates, 
emerging products and industry exper-
tise, rcc has partnered with chase Pay-
mentech, a leading merchant acquirer and 
payment processor. chase Paymentech 
has been the exclusive partner of rcc 
for nearly a decade and understands the 
specific requirements of retailers from 
large companies to independent store-
fronts and is focused on helping retailers 
drive business and reduce payment pro-
cessing costs. rcc members that rely on 
chase Paymentech receive preferred and 
exclusive interac, Visa and Mastercard 
rates, retail industry expertise and secure 
technology to process payments. 

For more information and a free cost 
analysis, contact Chase Paymentech at 
888.317.9516, or via email at RCC@chase-
paymentech.ca. You can also visit its web-
site at www.chasepaymentech.ca.

www.retailcouncil.org/retailersguide

retaiLer's guide Technologoy

such as replacement of POS systems as 
well as business planning for new services 
so you are ready to meet customer needs. 
additionally, for questions and concerns, 
do you have 24/7, bilingual customer sup-
port available to help you? These areas 
should all be carefully considered, and 
don’t be afraid to ask any payment pro-
cessor these questions. Merchants should 
have peace of mind that if issues arise 
they can be dealt with swiftly. 

deTermining The righT FiT: a 
checklisT For merchanTs 
 choosing a payment processor, or 
making the switch to a new one, requires 
careful consideration. first and foremost, 
choose a payment provider who takes the 
time to talk to you about your specific 
needs — a description of your business, 
how you fulfill your orders and so on — 
and then determines your best pricing 
options. if you’re already processing 
credit and debit cards, and are consid-
ering switching, ask your potential pro-
vider to look at your current statements 
and rates to determine where they can 
deliver better value. 
 here’s a checklist of items to consider 
before making your final decision:

#1. ensure the company is 
experienced and financially stable. 
 check their background – how long 
have they been in the processing busi-
ness? When opening a merchant account 
or switching your payment processor, 
choose a company you can count on. 
look for a partner with a long track rec-
ord in your industry and strong ties with 
your industry association. 

#2. do they fully disclose all fees 
and charges?
 Before you sign up, understand all the 
fees associated with your account. What 
will your total, true cost of accepting 
credit cards be? a ‘fixed rate’ may include 
many hidden charges and fees. There are 
more than 200 interchange categories 
that could impact you as well as a broad 
range of surcharges—which means you 
need to understand more than just your 
qualified rate to understand what you’re 
actually paying. 


